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Women’s Representation in Rai’s Contents



“ About 1.300.000 women in Italy are at risk of loosing their job since they 

work for companies facing difficulties because of the COVID-19 crisis 

[…] We are in full “she-cession”, a recession hitting women more 

severely. Either we intervene massively now or  our growth will not be 

inclusive and will increase imbalances. 

Linda Laura Sabbadini, Chair of the Women 20 Engagement Group in the G20
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Rai’s commitment on gender equality

➤ Rai’s Main Media Partnership with the Women 20 Engagement Group of the G20;

➤ Rai has launched an all encompassing project called “Gender Equality” which has been
outlined by the recently set up Gender Equality Steering Group;

➤ Rai is going to launch the initiative "LeaderShe" in order to enhance women's career path and
professional growth.

Within the framework of the Service Contract 2018-2022, Rai has the legal obligation to comply
with the following requirements:

➤ plural representation of women on any platform, prevention of any kind of violence against
women;

➤ ensuring the principles of non discrimination and gender parity;

➤ establishing a monitoring system on the representation of women’s role.
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Some figures about gender equality in programmes (1/2)

➤ In 2019, the percentage of women in Rai’s programmes amounted to approximately 36% 
of the total, being a little bit lower than the percentage of men even if these figures show a 
growing trend in the last 5 years. 

➤ Rai’s data are aligned to the trend in other European countries such as France, Belgium 
and the UK. 

5



Some figures about gender equality in programmes (2/2)

➤ The distribution of women in Rai’s programmes, according to the TV genre, is slightly lower with respect to 
the presence of men and male characters.

➤ In the first chart, the green arrows on the right represent an increase in the presence of women in the last 
years within a specific genre.

➤ The second chart shows the distribution of women according to the professional role (e.g.: anchorperson, 
presenter, expert, etc.)
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The main gender differences in Rai’s representation

In Rai’s programmes, women usually are: 

➤younger than men;

➤students, mothers or housewives;

➤more often than men they haven’t a social or professional representation;

➤ less often than men they are connected to the world of sport, politics, media, 
entrepreneurship or army;

➤they represent less the upper income class, predominantly coming from the 
middle or lower classes instead;

➤their role is connected to different religious identities and to disability more 
often than men. 
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The perception of the audience

➤ 68,9% of the interviewees answered Rai’s programmes
are very much or enough respectful when dealing with
gender issues in comparison to other players.

➤ Percentage of viewers considering respectful the way Rai
portrays women and female characters in its contents
according to different genres:

NEWS

CURRENT AFFAIRS & INSIGHTS

RAI’S PRODUCED DRAMA & 

INTERNATIONAL TV-SERIES

ENTERTAINEMENT

SPORT

TALENT SHOWS
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Total sample (n= 1,122) 8
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➤ 66,8% of the respondents stated that Rai’s programming is
actually committed to the overcoming of gender-based
discrimination and harmful stereotypes.

➤ Percentage of viewers who deems the way Rai portrays
women and female characters contributes to the
overcoming of gender-based discrimination and harmful
stereotypes in our society:



Conclusions

➤ Rai complies with the obligations foreseen within the Service Contract
2018-2022 by:

• offering a wide selection of contents which fully respect women’s
dignity and the genre identity, included dealing with delicate issues such as
gender-based violence.

• avoiding stereotypes when representing women even if Rai is still
working on enriching role models and innovative, progressive paradigms in
relationships.

➤ It is, nonetheless, necessary to improve a more equitable representation
of women, still under-represented with respect to men and to their
incidence over total population.
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Thank you for the attention

For more information: simona.martorelli@rai.it

mailto:simona.martorelli@rai.it

