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PSM FUNDING HAS SEEN A REAL RATE DECLINE
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PSM FUNDING MIX IN THE EBU AREA
(%, 2022)

Notes: based on 65 organizations in 48 markets. Funding mix based on the sum of the revenues, before the intra-group eliminations.
Source: EBU based on Members’ data.

2013-2022 PSM 

REAL RATE

-5.8 %

10-YEAR NOMINAL AND 
REAL GROWTH RATES OF 
PSM OPERATING 
REVENUES IN EBU AREA
(%, 2013-2022)
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COMMERCIAL INCOME SOURCES ARE DIVERSIFYING
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PSM COMMERCIAL SOURCES OF INCOME WITHIN PSM 
FUNDING MIX IN THE EBU AREA
(%, 2015-2022)

Notes: based on 65 organizations in 48 markets. Funding mix based on the sum of the revenues, before the intra-group eliminations.
Source: EBU based on Members’ data.

11% 10%

11%8%

2015 2022
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1
5
+

TRADITIONAL MEDIA CONSUMPTION FALLING AND ONLINE 

MEDIA GROWING

Source: EBU based on Eurobarometer, based on EU 28 (2013-2019) – EU27 (from 2021). UK data not included after 2020. 

REGULAR USERS 15+ BY MEDIA IN EU – AT LEAST ONCE A WEEK

Evolution 

2013-2023

AL L 1 5 +

89%

69%

45%
36%

26%

70% 67%

Watch television
on a TV set

Listen to the
radio

Read the written
press

Online tv Listen to
podcasts

Read news on
the internet

Use social media

-6% -7% -31% +100% +52%
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TIME SPENT WATCHING VIDEO ON SMART TVs IS STILL RISING

DAILY TIME SPENT WATCHING CONTENT ON DEVICES

In hours and minutes for internet users – Evolution Q1 2017-Q1 2024 – 12 European 

countries

Source: EBU based on Ampere Consumer Survey - 9 countries: Denmark, France, Germany, Italy, Netherlands, Poland, Spain, Sw eden, UK, , based on a nationally representative, 

online sample of 18 to 64 year olds in each market.

INTERNET 

USERS 18-64 A L L

1:33

0:56

INTERNET 

USERS 18-24

Y O U T H

most popular 

device for 
watching video

4th



EBU Media Intelligence Service – Understanding The Impact Of Emerging Streaming Models On Public Service Media
10

1:15
1:26

Total Daily
Viewing

Scheduled TV
Channels

Subscription
VoD

BVoD

WHEN PEOPLE HAVE A SMART TV, THEY WATCH LESS SCHEDULED TV….

Source: Ampere Consumer, 14 countries: Denmark, Finland, France, Germany, Italy, Netherlands, Norw ay, Poland, Spain, Sw eden, UK, based on a nationally representative, online 

sample of 18 to 64 year olds in each market.

AVERAGE DAILY VIEWING TIME BY SERVICE 

TYPE 

In hours / min – 14 European countries, Q1 2024

No Smart TV in 

household

Smart TV in 

household

VIEWING SHARE TO SCHEDULED 

CHANNELS

39%

30%

No Smart TV in 

household

Smart TV in 

household
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SVOD AD TIERS
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France, Germany, Italy, 

Spain, UK

Denmark, France, Germany, 

Italy, Norway, Spain, Sweden, 

Switzerland, UK

Germany, UK

November 2022 November 2023 March 2024
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THE SHARE OF CONNECTED TV ADVERTISING IS 
FORECAST TO GROW

12

Notes: based on 65 organizations in 48 markets. Funding mix based on the sum of the revenues, before the intra-group eliminations.
Source: EBU based on Members’ data.

84% 83% 82% 81% 80% 79%

16% 17% 18% 19% 20% 21%

2024 2025 2026 2027 2028 2029

Traditional TV Advertising Connected TV Advertising

SHARE OF TV ADVERTISING 
(%, 2024-2029)

+21%

-8%

2024-2028
(% change) 
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PSM CONSIDERATIONS

DEVELOP CONNECTED TV / ADDRESSABLE ADVERTISING 

SOLUTIONS

Source: EBU.

In-house Partnership
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FAST SERVICES AND CHANNELS HAVE EMERGED IN THE 
EUROPEAN MEDIA LANDSCAPE

Source: EBU based on Omdia and desk research

2014

2015

2018

2020

2020
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37%

14%
12% 12% 11% 11%

9% 7% 7% 6% 5%
2% 2% 1%

FAST SERVICE PENETRATION AND USAGE HAS BEEN GROWING IN 
EUROPE HOWEVER, IT IS STILL SOME WAY BEHIND THE US

INTERNET USERS WHO HAVE USED A FAST* SERVICE IN THE LAST MONTH 
(% OF SEGMENT)

Q1 2024

Source: EBU based on Ampere Consumer Survey, based on a nationally representative, online sample of 18 to 64 year olds in each market. *FAST services tracked in European 
markets: Amazon Freevee, Joyn, Mango, Pluto TV, Samsung TV Plus, Roku, wedotv. N.B. Freevee / Roku only measured from Q1 2023  in Germany

33% 24% 26% 20% 10% 38% 11% 58% - 31% - 333% -

Growth vs. Q1 2023
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PSM CONSIDERATIONS

DEVELOP FAST CHANNELS STRATEGY

Source: EBU.

FAST Channels on PSM 

VOD platform

FAST Channels to reach 

streamers on other platforms

International FAST 

channel launches
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SUMMARY

Media consumption behaviours are changing, driven in part by the adoption of 

Smart TVs and the growth of online video

The real rate of PSM funding is declining and commercial income sources are 

becoming more important  

Source: EBU.

Two of the new business models – the introduction of SVOD ad-tiers and the 

emergence of FAST channels – present a challenge to EBU Members…….but also 

an opportunity

These evolving behaviours have led to the emergence of new business models in 

the media landscape 



SCAN TO REGISTER TO 
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