


THE IDEA

A competition made to learn by playing :

The challenge: how do we 
reach young audiences on 
misinformation and fake news?

General  knowledge  
Challenges  AI
Fact -checking



THE UNIVERS E

A fictional world to 
tell a real story

Looking for the best class in fact -checking

P r o fessor 
Faky → 
guardian of 
trusted 
information

Laura & 
Pierre → 
young 
journalists



TO THE 
BLACKBOARD

TO THE 
GYM

THE GRAND
FINALE

Ris ing pressure, real progression

THE FO RMAT
A knock -out competition



LEARNING THRO UGH CO NTENT
P e d a g ogical videos by Professor Faky

• Un d e r stand 
misinformation

• Detect AI -generated 
pictures

• Verify information

Concrete tools 



THE REW ARD
O n e  w in n in g  class

The “Fact Check” trophy

A trip to visit a major European newsroom



IMP ACT IN  S CHO O LS
S t r o n g  e n g a g e m e n t  fr o m  schools

• Many candidate schools
• High motivation in classrooms
• Active sharing on social media

A project that lives beyond the screen



A fo r m a t  d e s igned to be flexible, scalable and cost -efficient.

P RO DUCTIO N MO DEL
A light and flexible production model

Dig ital - first production
• Filming directly in schools
• Small, agile crews
• Fast and efficient shooting

Ed it e d  fo r  TV q u ality
• Post -production adapted 

for broadcast
• Strong narrative & pacing
• Hybrid digital + TV 

storytelling

S t u d io production (final only)
• Only the final filmed in a TV 

studio
• Higher production value
• Event -driven moment



A P UBLIC S ERVICE INNO VATIO N FO R A NEW  
GENERATIO N

• A fo r m a t  t h a t  e m b o d ie s  s t r o n g  p u b lic 
se r v ice  v a lu e s

• An  in n o v a t io n  cr e a t e d  a n d  p r o d u ce d  
b y  t h e  Ne w s  De p a r t m e n t  o f RTBF

• Te e n a g e r s  a r e  a t  t h e  h e a r t  o f t h e  fo r m a t ,  
w h ile  r e m a in in g  o p e n  t o  a  w id e r  
a u d ie n ce  (p a r e n t s ,  t e a ch e r s ,  e t c. )

• Br o a d  a n d  in t e g r a t e d  d is t r ib u t io n  
a cr o ss  a ll RTBF p la t fo r m s : r a d io ,  
t e le v is io n ,  w e b s it e  a n d  so cia l m e d ia

A cr oss -platform format designed to engage 
young audiences while reinforcing the mission 

of public service media.



TRAILER








THANK YO U !
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