
Kulturstripa
The Making of a Cultural Talk Show





Key questions

What is culture in 2019?

How do we dealwith the linear vsondemand
issue?

Whatare the needsin our audience?

Whatkindof tone of voicearewe lookingfor?



Moderntimes (fra Morgenbladet)

«Cosymode».
«Weconsumemore cultureas 

entertainment.»
Senior Consultant i Kantar

(Media research)



Insight and Research wealreadyhad
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NEEDTO UPDATED NEED FOR MORE 
MORE POPULAR 

CULTURE

INTERESTEDIN ALL 
CULTURE IF 
EXPLAINED

. NEED TO LEARN 
SOMETHING NEW

NEED TO BE 
ENTERTAINED



What can we learn from 
others?



Clarification #1

#All culture is equally 
important.



Linear vson demand?

ÅNRKs linear radio 
strategyis stronglive 
radio.

ÅNRKs podcaststrategy
is targetedat 20- 40 
yearsold.



Clarification #2
We are making a radio show for linear use, 

main target group 40- 55.



New Insight

MERETHE, 43  

Åmarried, 2 children

ÅGrewup in Trondheim

ÅEducatedPreschool teacher

ÅWorks as a Hypnotherapist



KORK
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