Kulturstripa
The Making of a Cultural Talk Show
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Key questions

Whatis culturein 20197

How dowe dealwith the linearvsondemand
ISSU&’

What are the needsin our audience
What kind of tone of voiceare we lookingfor?
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Insight and Researeve alreadyhad
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NEEDIO UPDATED NEED FOR MORE INTERESTHN ALL NEED TO BE NEED TO LEARN
MORE POPULAR CULTURE IF ENTERTAINED SOMETHING NEW
CULTURE EXPLAINED
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What can we learn from
others?



Clarification #1

#All culture 1s equally
Important.



Linearvson demand

ANRKS linear radio
strategyis stronglive
radio.
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DR P6 Beat
Sugar & Spice

ANRKsgodcaststrategy

Istargetedat 20- 40
yearsold.
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New Insight

MERETHE3

A married 2children
AGrewup in Trondheim
AEducatedPreschoadleacher

AWorks as &lypnotherapist




\
N
-

GOD MORGEN NORGE

MORGENKLUBBEN

- MED LOVEN & CO ———

(3

#

LINDMC



https://www.bing.com/images/search?view=detailV2&ccid=sTwZu1Vm&id=14B4458E148FA77208F17CC9E324CE7D83826250&thid=OIP.sTwZu1VmkR0HEoMDdPkYbwHaFI&mediaurl=http%3a%2f%2fsignaturklinikken.no%2fbeautyblogg%2fwp-content%2fuploads%2f2014%2f05%2fGod-morgen-norge1.jpg&exph=346&expw=500&q=god+morgen%2c+norge&simid=607989972853064827&selectedIndex=11
https://www.bing.com/images/search?view=detailV2&ccid=pEw2qyyU&id=340EF2798306C9980B594D45FEF97EA7D13A0D2A&thid=OIP.pEw2qyyUKJ_T__kDKxon3QHaGF&mediaurl=http%3a%2f%2fessve.no%2ffiles%2f2015%2f01%2fmorgenklubben_med_logo.png&exph=329&expw=400&q=morgenklubben&simid=607995019456217680&selectedIndex=31

