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DAY 1 - MONDAY 26 MAY 2014
MORNING SESSION 

08:45
REGISTRATION OPEN

09:30
OPENING AND INTRODUCTION OF DAY ONE
by Wim Möllmann, EUROVISION CONNECT Steering Group Chairman 
Brand Manager, SRF

09:40
FACT BASED WORLD VIEW
Crossing the River of Myths 

Keynote speaker: Hans Rosling, Professor of International Health, 
Karolinska Institutet, Stockholm, Director of Gapminder Foundation

An illuminating perspective from Professor Hans Rosling - one of 
Time magazine’s 2012 world’s 100 most influential people and a “rock 
star” of presenting facts and figures - on how global statistics can 
challenge common myths and misconceptions about the world.

10:45
SEARCHING FOR SUCCESS ON YOUTUBE
From catch-up to buzz to promo - share the experience of RTBF on 
Youtube 

Speaker: Pierre Bonte, Head of Product Management at RTBF

In 2011, RTBF launched a catch up service on Youtube. This 
experience lead to unexpected revenues, a rights management 
nightmare and a project stop in 2013. We now use Youtube for TV 
programme promotion and also help to support the Belgian Youtube 
scene. Profit from our learnings.

11:20
 Coffee break 
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11:55
56 DEGREES - TV 2 FROM A DIFFERENT ANGLE 
How to clean up, renew and rethink the entire design architecture 
around the TV 2 and it’s six TV channels and one on-demand service
 
Speaker: Jesper Jul Moerch, Head of Design, TV 2 DENMARK

TV 2 was founded 25 years ago and its number of channels and 
programmes has grown consistently. But the brand has become 
considerably fragmented; now TV 2 is going to go back to basics and 
unite all brands through a new design that strengthens the overall 
portfolio. TV 2’s logo was designed with an acute angle cutting 
through it and this angle is now being activated.

12:20
BRAIN SCIENCE AND MARKETING MEET 
What can neuromarketing tell us about consumers?

Speaker: Heidi Reinson, Consumer Behaviour and Neuromarketing 
Research Expert, TNS Emor

The old marketing wisdom/joke says “Half the money I spend 
on advertising is wasted; the trouble is I don’t know which half.” 
Neuromarketing can be used as an assessment tool to plan the 
marketing investments as effectively as possible by testing the 
creative solutions before further spending (i.e. wasting) any media 
money.

12:45
TARGETING CHILDREN IN A SOCIAL MEDIA AGE
About social media and children

Speaker: Sara Ohlsson, Head of Scheduling SVT Barnkanalen

Reaching children outside traditional linear broadcasting has 
become more and more important. But how should you act on 
Social Media when targeting young ones? It can a confusing world of 
contradictions, for example Facebook & Instagram etc has a 13 year 
old min age limit –  But we know that in reality the kids are already 
there.  SVT shows their approach.

13:15
Lunch
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DAY 1 - MONDAY 26 MAY 2014
AFTERNOON SESSION 

14:35
WHAT IF THE FUTURE WAS NOW?

Speaker: Eirik Solheim, Senior Strategic Advisor, NRK 

A fully automated television studio, a flying camera and a TV show 
from a train with built in time travel. It is easier than ever to combine 
all kinds of technology to solve creative challenges when producing 
media. Add the fact that people use and build upon the content you 
broadcast. Making some of it viral. Helping you with new ideas. Eirik 
Solheim will show you case studies, solutions that you didn’t know 
existed, the source of most of the viral content out there and if airport 
security is kind to him he’ll even bring and demonstrate a flying 
camera or two.

 
15:10

ITV – NOT A REBRAND BUT A TRANSFORMATION
The role marketing had to play in transforming the UK’s second 
biggest TV network 

Speakers: Jo Wilkinson, Director, James&Wilkinson Media
Alex Gemmell, Head of Media Planning Transformation, ITV 

This session explains the challenge that ITV faced in its marketing 
activities & brand positioning leading up to 2013, and how it 
responded to these challenges, both externally & internally, in order to 
ensure future success for the ITV portfolio. 

15:45
 Coffee break 

16:20
PITCH IT!
What are the secrets of a pitch that stands out and attracts attention? 

Speaker: Jean Philip De Tender, TV Director at VRT and chairman of 
the EUROVISION TV Committee. 

Each year about 400 programme ideas are pitched to him. 



5PROGRAMME

#eurovisionconnect

What is he thinking when he listens to all these creative 
presentations? In this session he takes you on a journey through his 
mind and tells you the best practice way to pitch. 

 
16:45

CLOSING OF DAY ONE

20:00
DINNER EUROVISION CONNECT 2014 
At the rooftop restaurant “Le Loft” of the Vienna Sofitel Hotel
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DAY 2 - TUESDAY 27 MAY 2014
MORNING SESSION 

09:30
OPENING AND INTRODUCTION OF DAY TWO
by Wim Möllmann, EUROVISION CONNECT Steering Group Chairman 
Brand Manager, SRF

09:40
UNLEASHING  IDEAS AND CREATIVITY IN AN DIGITAL AGE
In a digital world where everyone is getting obsessed by data, how 
can human mindset, behaviours, attitude and culture within your 
organisation make you stand out versus your competitors?

Keynote speaker: Kirk Vallis, Head of Google BrandLab, Northern and 
Central Europe

Everything we have experienced and knowledge of, creates a river 
of thinking in our brains. The more expert and experienced we are, 
the deeper and wider these rivers become. This is great if you want 
the one correct answer, but if you want to look for new options, 
approaches or possible solutions, rivers of thinking are terrible as they 
make it hard for you to consider any other option. The ever-growing 
possibilities that the web is providing gives us the ability to jump out 
of our rivers of thinking, but be careful we aren’t jumping straight into 
another one!

 
10:30

TAKING THE BEST OUT OF YOUR OWN MEDIA
Media planning in a public service company. The Yle case.

Speaker: Kirsi Hietanen, Brand Manager, Yle

Media planning in an public service media company sometimes 
requires more than anything a change in attitude. Defining the best 
practices is a complex but definitely rewarding task. The Finnish 
Public Broadcaster Yle will present their media planning process, 
media models and discuss the challenges they have had in making the 
models work.

10:55
 Coffee break
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11:30
EFFECTIVE SOUND
The strategic use of sound to strengthen your channel

Speaker: Herwig Kusatz, Founder, Sound Strategy

In these rapidly changing times, which physiological factors are to 
be considered? What kind of elements and models are used in sound 
branding? Which approach is the right one, for which channel? Two 
or three channels will be analysed, and we will learn from these 
examples.

11:55
UNDERSTANDING AUDIENCES IN MULTISCREEN AGE
New marketing tools that integrate TV ratings to better analyse 
audience behaviour in a rapidly changing scenario

Speaker: Andrea Fabiano, Deputy Head of Marketing Department, Rai

Ratings are the basis of TV marketing and investment decisions, but 
they don’t tell us much about the motivational and attitudinal aspects 
of TV viewers. But this is becoming an important field to monitor in 
order to evaluate programmes’ success and reputation. An overview 
on Rai’s new approach to market research through social media 
analytics and other skillsets.

12:20
ONE PROMO FITS ALL VS THE IMPORTANCE OF BEING ON-
BRAND

Speaker: Vitold Grand’Henry, On-air marketing manager, RTBF 

How do you write an editorial bible for the day to day promos of 3 
different TV channels ? See then, with these guidelines, how the same 
programme can then be promoted in 3 very different ways.

 
12:45

Lunch
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DAY 2 - TUESDAY 27 MAY 2014
AFTERNOON SESSION 

14:05

PROUD TO PRESENT SESSION
 
PAST, PRESENT, FUTURE 

Speaker: René Vilbre, Creative Director, ERR

How do you make idents that are not just the idents but value a 
country’s history, present and why not the future? Estonian Public 
Broadcaster ERR is presenting their on-screen idents made to 
celebrate the country’s 95th birthday.

14:20
CONNECTING WITH THE YOUTUBE GENERATION 
VRT Start-up – an idea lab at VRT

Speaker: Stijn Lehaen, VRT Start-up

A lean approach, audience-driven strategy and experimental mindset 
– these are the key features of VRT Start-up. Created by Belgium’s 
public broadcaster VRT, the team aims to re-connect with a younger 
audience online and test new digital news formats brought to 
platforms relevant to them. Stijn Lehaen takes us through why having 
Start-up was a good idea for VRT and what it has brought them so 
far.

 
14:45

 Coffee break

15:00

EUROVISION CONNECT AWARDS
 
 The conference participants vote for their favourites “Live” and   
 the lucky winners receive the coveted awards in each of the following  
 9 categories:

1 -  Best Sport Promotion
2 -  Best News or Current Affairs Promotion
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3 -  Best Entertainment Promotion
4 -  Best Movie or Drama Promotion
5 -  Best Children’s or Young People’s Promotion
6 -  Best Channel Branding
7 -  Best Programme or Event Branding
8 -  Best use of Graphic Design in a Promotion
9 -  Best use of Music or Sound Design in a Promotion
10-  Outstanding Promo of the year 2014

16:45
CLOSING OF THE 2014 EUROVISION CONNECT 
CONFERENCE
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SPEAKERS
HANS ROSLING
Professor of International Health at Karolinska Institutet, the medical 

university in Stockholm 

His 20 years of research on global 

health concerned the character of the 

links between economy and health in 

Africa, Asia and Latin America. He has 

been adviser to WHO and UNICEF,  

co-founded Médecins sans Frontières 

in Sweden and started new courses 

and published a textbook on Global 

Health. He co-founded Gapminder with son and daughter in-law. Gapminder 

promotes a fact based world view by converting the international statistics into 

moving, interactive, understandable and enjoyable graphics.

PIERRE BONTE
Head of Product Management at RTBF, the Belgian public TV and Radio 

broadcaster

Joining the public service in October 

2008, he is responsible for Services 

and Applications on the Web, Mobile 

and Interactive TV. He crafted strategy 

and lead operations for UGC video 

platform. Till 2012, he was also in 

charge of the Social Media Strategy 

and Operation.

Before RTBF, Pierre managed Web, Mobile and Interactive TV projects at 

Belgacom, the leading telecommunication company in Belgium.

Pierre grew up in Belgium, were he used to practice extreme sports. He studied 

computer science engineering in Belgium and United Kingdom.
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JESPER JUL MOERCH 
Head of Design at TV 2 Danish National Broadcaster

TV 2 is the biggest broadcaster in 

Denmark. He is responsible for the 

overall brand architecture and brand 

identity for the entire TV 2 portfolio. 

Jesper is educated at the Danish 

Design School, Institute for Visual 

Communication and he has had a 

very broad work experience within 

design for the last 15 years. All along his main focus has been to get the 

strategy right - and to use a holistic design approach to build solid brands. 

HEIDI REINSON
Consumer Behaviour and Neuromarketing Research Expert at TNS Emor

Heidi has graduated from the 

Stockholm School of Economics 

in Riga (SSE Riga) and in the 

beginning of her career, worked as 

a brand manager, including in The 

Coca-Cola Company and Valio. Her 

interest in the scientific background 

of consumer behaviour led to her 

graduate studies in University College London (UCL) from where she holds 

an MSc degree in Cognitive and Decision Sciences. She has now taken 

as her mission to combine these two areas of expertise – marketing and 

cognitive science – in the most practical way.
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SARA OHLSSON
Head of Scheduling for SVT Barnkanalen (Children’s channel) and also the 

managing editor of http://barnkanalen.se

Sara is a journalist and have worked 

as an editor for various of children’s 

program and sites, was product 

owner for barnkanalen.se for four 

years. Left television for a period to 

manage some web development at 

IKEA.

Sara is also an author and has 

written the young adult book “Unfortunately, I’m dead and can not come to 

school today.” Now she writes a new book about love, death and the feeling 

of screaming on Facebook when no one seems to hear.

JO WILKINSON 
Director, James&Wilkinson Media

Jo started her career in advertising 

before deciding that broadcast was 

her passion. She then joined as a 

manager at the BBC, responsible 

for campaign planning across their 

media networks, followed by time 

at Sky UK. In 2011, she co-founded 

JWM working with broadcasters 

to achieve effective On Air marketing activities. In the last 3 years, Jo has 

worked in over 15 countries across a wide range of projects ranging from 

portfolio marketing planning & producing multi-media campaign models 

through to break flow analysis and sticky breaks. When she has time, Jo 

also loves skiing, attempts running and is an occasional chicken farmer!!
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ALEX GEMMELL 
Head of Media Planning Transformation, ITV

Alex started his career in media sales 

at ITV, before going on to work at as 

Group TV Manager at media agency 

Walker Media and then helping to set 

up the Media Planning function at 

Sky in the UK.

After 6 a year spell working in media 

agencies MPG and Maxus in Madrid, 

Alex returned to the UK at the start of 2013 to take up the role of Interim 

Head of Media Planning at ITV during the broadcaster’s rebrand. Alex is 

now ITV’s Head of Media Planning Transformation. Alex enjoys cycling and 

drinking too much coffee.

EIRIK SOLHEIM
Senior Strategic Advisor, NRK

Eirik is working as a senior 

strategic advisor in the new media 

department of the Norwegian 

Broadcasting Corporation. He is 

leading projects involving internet 

services, interactive TV, social media 

and broadband strategies. His 

experience includes years of work as 

a consultant within the media and entertainment industry for Accenture and 

experience within digital production as a sound designer, editor, steadicam 

operator and photographer. He is the editor of NRK’s technology web site 

NRKbeta.no and he’s also an experienced and price winning blogger with 

the web page eirikso.com



14

#eurovisionconnect

JEAN PHILIP DE TENDER
Director TV, VRT

Jean Philip has been working for 

VRT, the Flemish public broadcaster 

since 1989. He started of as journalist 

for various television and radio 

programs then was appointed 

television program manager, 

responsible for a wide range of 

programs in all genres.

From 2007 till 2013 he was channel manager of Eén. Since then he is in 

charge of all VRT’s television channels. Jean Philip loves reading, writing 

and sharing his ideas. His first book “Everything is a story” was published 

in 2010. He teaches “Television management and Mediacontext” at the 

Brussels filmschool RITS. His drive in life : “Create order in the chaos and 

chaos in the order” and “Optimism is a moral duty.

KIRK VALLIS
Head of Google BrandLab, Northern and Central Europe

Kirk’s belief that it is people, not 

process, that drive successful 

businesses, is evident whenever you 

meet him. He combines 14 years 

of advertising industry experience 

working for the likes of BSkyB and 

Global Radio, with his time spent 

more recently as an innovation 

consultant to some of the world’s most ambitious organisations, to help 

Google’s advertising partners make the most of the web to unlock the 

promise of innovation and creative leadership within their organization.
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KIRSI HIETANEN
Brand Manager at Yle

Kirsi is an engineer lost in Yle 

Marketing and Brands. She has 

worked in Yle Marketing and brands 

since 2007. Before that she worked 

at TeliaSonera and yes, she has 

witnessed the rise and fall of mobile 

operator business. Nowadays she 

is working as a Brand Manager in 

Yle and is also responsible for media planning which is her passion. Maybe 

because media planning combines mathematics and marketing.

HERWIG KUSATZ
Founder of Sound Strategy

Herwig is founder of Sound Strategy, 

a business consultancy and sound 

creation company based in Vienna. 

Herwig won an Audio Branding 

Award 2011 in New York for the 

sound identity of the Vienna Tourist 

Board. In his career, Herwig worked 

as consultant for brands like Adidas, 

ORF or ARD/ZDF. He teaches corporate design with the focus on sound 

branding at the University of Applied Sciences St. Pölten.
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ANDREA FABIANO
RAI Deputy Marketing Director

After graduation in Business 

Administration in 1998, Andrea 

starts working with RAI in 1999 in 

corporate marketing department 

in the field of market research 

and analysis, with a special focus 

on digital media. Afterwards he 

specializes in marketing actions 

supporting RAI digital offer, business development and editorial strategies.

In January 2013 he’s been appointed Deputy marketing director  and in this 

role he’s working on the development of a multi dimension measurement 

system of the Italian public service broadcaster performance. He cooperates 

with Eurovision project Vision 2020 and he’s part of the Media Strategy 

Group.

VITOLD GRAND’ HENRY 
On-air marketing manager for RTBF

Vitold Grand’Henry’ vision is about 

how to crossboard media and 

marketing skills. He is working as 

on-air TV marketing manager for 

RTBF, the Belgian French-speaking 

broadcaster. He is leading there a 

transformation  process, turning 

classical TV proms activity into a  

multimedia and brand positioning experience. His own experience includes 

years of work as TV director, art director, for various companies, and a 

master’s degree in marketing. He’s also teaching marketing in film school,  

using “Harry Potter” as a case study, in order to understand how “art + 

marketing” can be a successful association.
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RENÉ VILBRE
Creative Director of Estonian Public Broadcasting

He has worked in public television and 

the film industry since 1995. His work 

on TV has mostly involved directing 

and creating formats for culture and 

entertainment programmes. He has 

also been in charge of branding and 

idents for TV channels. His recent 

feature films have mainly been for 

children and young people and have received premieres and nominations at 

renowned festivals. René’s creative mind was also behind the ‘modern fairytale’ 

concept of the Eurovision Song Contest 2002, held in Tallinn, and he has 

great experience directing commercials. In April 2014 René Vilbre’s film, Kid 

Detectives & The Secret of the White Lady won the first prize in Vittorio Veneto 

Film Festival, Santa Augusta competition (children 8-11 years).   

STIJN LEHAEN
Head of VRT Start-up

Stijn joined VRT Radio in 1998 as a 

technological project manager. In 

2007 he moved to Digital, as head 

of the digital media department. 

Now he leads VRT Start-up, VRT’s 

own incubator for ideas to help 

VRT connect with the Youtube 

generation.
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NOTES:
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EUROPEAN BROADCASTING UNION
L’Ancienne-Route 17A 
1218 Le Grand-Saconnex 
Geneva, Switzerland  
T +41 (0) 22 717 21 11 
 

OPERATING EUROVISION AND EURORADIO


